
 

Mount Dora Center for the Arts, Inc.
Project Title: 45th Annual Mount Dora Arts Festival 

Grant Number: 20.c.pr.105.049
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Guidelines
 
Please read the current Guidelines prior to starting the application: 2019-2020 Specific Cultural Project Grant
Guidelines

 

Application Type
 
Proposal Type: Discipline-Based 
 
Funding Category: N/A 
 
Discipline: Visual Arts 
 
Proposal Title: 45th Annual Mount Dora Arts Festival 

 

http://dos.myflorida.com/cultural/grants/grant-programs/specific-cultural-projects/
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Applicant Information

a. Organization Name:  Mount Dora Center for the Arts, Inc. 

b. FEID:   59-2470958

c. Phone number:   352.383.0880

d. Principal Address:   138 E. Fifth Ave Mount Dora, 32757-5573

e. Mailing Address:   138 E Fifth Ave Mount Dora, 32757-5573

f. Website:   www.mountdoracenterforthearts.org

g. Organization Type:   Nonprofit Organization

h. Organization Category: Other

i. County: Lake

j. DUNS number:   787796671

 

Grant Contact *  

 

Additional Contact *  



First Name
Chelsey

Last Name
Velilla

Phone
352.383.0880 
Email
chelsey@mountdoracenterforthearts.org

First Name
Nancy

Last Name
Zinkofsky

Phone
352.383.0880 

https://dosgrants.com/Organization/Details/491
mailto:chelsey@mountdoracenterforthearts.org
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Authorized Official *  

 

National Endowment for the Arts Descriptors
Applicant Status    

Organization - Nonprofit

Institution Type    

Arts Center

Applicant Discipline    

Visual Arts

 

Department Name

 

Email
nancy@mountdoracenterforthearts.org

First Name
Nancy

Last Name
Zinkofsky

Phone
352.383.0880 
Email
nancy@mountdoracenterforthearts.org

mailto:nancy@mountdoracenterforthearts.org
mailto:nancy@mountdoracenterforthearts.org
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What is the legal status of the applicant? *

Public Entity

Nonprofit, Tax-Exempt

Solo or Individual artists or unincoporated performing company

Other (not an eligible response)

 

Are proposed activities accessible to all members of the public? *

Yes (required for eligibility)

No

 

Do proposed activities occur between 7/1/2019 - 6/30/2020? *

Yes (required for eligibility)

No

 

How many years of completed programming does the applicant have? *

Less than 1 year

1-2 years

3 or more years (required minimum to request more than $50,000 in GPS)
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Applicant Mission Statement - (Maximum characters 500.) *
The Mount Dora Center for the Arts is an organization serving the community by sponsoring diverse
exhibits of original art, educational programs for adults and children, and the nationally recognized Mount
Dora Arts Festival to foster understanding and appreciation of art and culture and their importance in a
healthy community.

 

Proposal Description
Describe the project or program for which you are requesting funding. Include goals, fully measurable
objectives, activities, partnerships/collaborations, and a timeline. If you are an LAA or SSO, please include a
statement that describes the services provided to your audience (including membership) and how those
services are provided.

Goals, Objectives, and Activities - (Maximum characters 5000.)
Goals: Broad statements that are usually general, abstract, issue oriented with realistic priorities. Goals are a
long-term end to which programs and activities are developed and should reflect the organization’s mission
statement. Goals can be listed in priority order and ranked.

Objectives: Specific, measurable ends that are achievable within a time frame and mark progress towards
achieving goals.

Activities: These are the specific activities that achieve the objectives.

Goals:

Expose more than 200,000 individuals to the creations of up to 300 professional artists in varied
media and encourage them to make these creations part of their lives.
Produce one of Florida's premiere cultural events, the Mount Dora Arts Festival.
Create opportunities for interaction between children attending the festival and artists.
Attract high caliber artists to the show.
Maintain the high standards for the judging process at the festival and ensure artists from diverse
backgrounds are selected.     
Collaborate with organizations, media, City of Mount Dora, volunteers, and service providers to
ensure a successful outcome measured by attendance and exhibitors’ success.
Strengthen the economy in Lake County by promoting cultural tourism.

 Objectives:

Continue the legacy of providing a leading outdoor event by giving artists a venue to sell their work.
Engage and educate the audience about art through activities that will make the audience part of the
festival.
Promote the festival activities through print, television, and web to draw an audience with more
diverse racial demographics than the previous year.
Use festival income to support the art classes, exhibits and outreach programs at the Art Center.
Increase volunteerism by 5%.
Retain experienced judges with varied art backgrounds.



Activities:

Organize and implement the festival’s logistical plan.
Search for and hire qualified judges
Implement a multilayered marketing effort targeting specific demographics that will attract a diverse
audience.
Implement children’s activities: make ribbons to present to their favorite artists
Evaluate the marketing results through an exit survey of participating artists, who will report on sales
and provide input on festival logistics. 
Partner with up to four civic or school organizations to expand volunteer base
Evaluate volunteer engagement with a post event survey.

 

 

Partnerships & Collaborations - (Maximum characters 2000.)
Describe any partnerships and/or collaborations with organizations directly related to the Specific Cultural
Project (SCP) or General Programing (GPS). Discuss the responsibilities and benefits of the relationship and
whether any formal agreements are in place.

2.2 Partnerships

City of Mount Dora is an invaluable and cooperative partner that supports the Art Center throughout the
festival planning process and during the event. The city is dedicated to preserving the integrity of its historic
downtown and MDCA is located in, and owner of, a historical property, situated in the heart of the thriving
downtown. 

With guidance and financial support from Lake County Tourism, MDCA works with hotels,  restaurants and
businesses to promote cultural tourism in Lake County.

Strategic media partnerships with radio, television and print media offer targeted as well as general media
coverage for the event and pre event marketing to artists.

Timeline - (Maximum characters 2000.)
List timeline of activities during the grant period.

2.3 Timeline

 July, August, September:

        Marketing to artists and sponsors

        Logistics planning

October, November, December:

       Jury the artists

       Communicate with invited artists

       Logistics planning

       Event Marketing



       Volunteer scheduling

January, February March:

       Event Marketing

       Logistics implementation

       Volunteer scheduling

       Festival implementation

       Send exit surveys

April, May, June:

      Evaluate Survey results

      Make adjustments to festival logistics, marketing and volunteer plans
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Instructions
Do not count individuals reached through TV, radio, cable broadcast, the Internet, or other media. Include actual
audience numbers based on paid/free admissions or seats filled. Avoid inflated numbers, and do not double-
count repeat attendees.

Applicants to the UCCD Salary Assistance category should calculate the number of individuals benefitting
based on the number of jobs the grant funds in the application is supporting. If it is only one (1) position, then
the number of individuals benefitting should be one (1).

 

What is the estimated number of proposal events? *

1
 

What is the estimated number of opportunities for public participation? *

2
 

How many Adults will be engaged? *

200,000
 

How many school based youth will be engaged? *

100
 

How many non-school based youth will be engaged? *

650
 

How many artists will be directly involved? *

350
 

Total number of individuals who will be engaged?
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201100

 

Select all categories that make up 25% or more of population directly benefitting
(excluding broadcasts and online programming): *

 Young Adults (19-24 years) 
 Adults (25- 64 years) 
 Older Adults (65+ years) 

 

Select all categories that make up 25% or more of population directly benefitting
(excluding broadcasts and online programming): *

 Hispanic/Latino 
 White 

 

Additional impact/participation numbers information (optional) - (Maximum
characters 500.)
Use this space to provide the panel with additional detail or information about the impact/participation numbers.

 The Mount Dora Arts Festival website went live in June 2016. As of May 2018 it has: 

29,500+ uses (up from 16,000 last year)
164,000+ page views (up from 78,000 last year) (55% female, 45% male, 29% 18-24 yrs, 47% 25-44
yrs, 24% 45-65+)

Mount Dora Arts Festival Facebook page

3,650+ followers (up from 3000) last year.

MDCA has been actively reaching out to the African American and Hispanic communities through
community programming such "Art in the Park."

 

In what counties will the project/program actually take place?
Select the counties in which the project/programming will actually occur. For example, if your organization is
located in Alachua county and you are planning programming that will take place in Alachua as well as the
surrounding counties of Clay and St. Johns, you will list all three counties. Please do not include counties
served unless the project or programming will be physically taking place in that county. State Service
Organization applicants: Select all counties that will be served by your programming.

 Brevard 
 Broward 
 Flagler 
 Hernando 
 Hillsborough 
 Lake 
 Lee 
 Marion 
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 Orange 
 Osceola 
 Polk 
 Sumter 
 Volusia 

 

Proposal Impact - (Maximum characters 3500.) *
Describe the economic impact of your organization as a whole and of the proposal in particular on your local
community. Include a description of your proposal's education and outreach activities.

Organizations: Include the economic impact of your organization as a whole.

Solo Artists: Include any positive social elements and community engagement anticipated from the project.

Organization Impact:

Mount Dora Center for the Arts employs 3 full time staff members. The organization also employs to up to
60 independent contractors that include instructors, graphic designers, judges, and musicians.

MDCA rents space at a minimal fee to up to 25 member artists in a gallery on its ground floor. These
“Artisans on Fifth” have now become their own 501(c)(3) organization and are a welcome addition to the
MDCA community.

The organization promotes art patronage by hosting 12 Art Splashes and up to 8 gallery exhibits each year
that make Mount Dora a destination for tourists interested in art and gives visual and performing artists yet
another opportunity to showcase their work and perform.

MDCA’s Summer Art Camp provides 250 children the opportunity to be creative each summer and has
sold out for several years. High school students tally up as many as 2000 volunteer hours through the
summer. MDCA members provide a minimum of 25 scholarships through their generous donations and
membership levels.

MDCA invests money from the Arts Festival, the annual fundraising gala, grants, and sponsorships back
into the community through employment, advertising, education, and outreach programs.

The activities offered through MDCA and its partners offer art-related activities for artists and patrons of all
ages and across racial lines.

Proposal Impact:

Lake County Tourism estimates that the annual Arts Festival has an economic impact of 3 to 4 million
dollars on the local economy. The influx of thousands of tourists over the weekend support festival
sponsors, restaurants, retail, hotels and more.

Up to 300 visual artists and performers are given an opportunity to showcase and sell their work. $20,000
in prize money is awarded to 25 talented artists.

The activities in the children’s area will have an impact on the children and adults, as well as the artists in
the festival. Children will be given an opportunity to interact with the exhibiting artists and express their
appreciation of the art work by presenting them with ribbons that they have decorated themselves.  The
ribbons will draw attention to the artists booth and promote discussion with the wider audience.



12.

The audience overall is given the opportunity to see and buy high quality artwork from artists with varying
backgrounds and styles. This exposure to art broadens individual’s thinking processes thus creating a
more open and tolerant society.

 

Marketing and Promotion - (Maximum characters 3500.) *
Describe the marketing/promotion/publicity plans and audience development/expansion efforts as related to the
proposal. For example, include information on advertising, social media, collaboration with local organizations,
brochures, etc.

Strategies used to display and promote the Arts Festival include online ads, radio, television, social media,
and print media.

Traditional Media (Print, Radio, Television)

Press Releases disseminated electrically announcing Call for Artists, Award Winners, Events,
Gallery Openings, Outreach and other art related, community news.
 Ads & Feature Stories appear in Orlando Sentinel, Lake Sentinel, WFTV, ICFlorida.com, Sunshine
Artists, Mount Dora Visitor & Relocation Magazine.
Radio – on air mentions/advertising, interviews, and calendar listings on up to 6 local stations as a
partnership/sponsorship agreement made with either i-heart Radio or Cox Events.
Television –on air-promotions two weeks before the festival, live reports and interviews on WTFV
Channel 9 and WRDQ 27 the weekend of festival.
Posters distributed in a 30 mile radius of Mount Dora.

On Line Media

Electronic Mail Blasts inviting artists to apply: 5000+ artists reached through sources that include
constant contact, Zapplication, Festival Network, Art-LInx, Sunshine Artist, Art Fair Source Book .
Facebook, Twitter, and Instagram posts will be scheduled regularly before and after significant
events, to generate greater online audience among artists, the community, and art buyers.
Articles appear across Google Adwords, Digital Paid ads (local, regional, national) for
contextual/impressions, audience, hyperlocal, retargeting, and extended reach.
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Fiscal Condition and Sustainability - (Maximum characters 1750.) *
Describe the fiscal condition of the organization as it relates to the successful completion of the proposal. Also
describe plans to sustain the proposal activities after the grant period.

MDCA’s fiscal position is healthy with resources remaining steady.  The building is fully utilized with two
tenants paying monthly rent. Rental income and steady cash flow puts MDCA in a good financial position.
The Mount Dora Center for the Arts Executive Board oversees organizational resources.

Staff members and trustees are given professional development opportunities through the Edith Bush
Institute, museum field trips and activity related conventions. 

Over 43 years of producing this event the organization has built relationships with partners that help this
event continue to be innovative. These efforts insure the event attracts artists and an audience to support it
and ensures MDCA will have the necessary income to maintain the on-going educational programs, the art
exhibits and other art events. 

A dedicated volunteer base is also essential to the organization not only during the Arts Festival but as
gallery greeters and teachers assistants throughout the year.  When volunteers are willing to give their time
to MDCA the earned income can be used for program support (supplies and marketing) rather than payroll.

The Independent Account Review Report conducted annually states: We are not aware of any material
modifications that should be made to the accompanying financial statements in order for them to be in
conformity with accounting principles generally accepted in the United States of America.

 

 

Evaluation Plan - (Maximum characters 1750.) *
Briefly describe your methods and processes for gathering, analyzing, and reporting data to evaluate your
programming with the purpose of improving, deciding to continue, or stopping.

The organization will use various methods of evaluation.

A company experienced in surveying audiences will track participant demographics.
Online exit surveys sent out to participating artists will report sales and other information relating to
festival set up, artist amenities, etc.
A post event meeting with the key logistics people and City officials will be set to discuss problems
that were encountered and what worked.
Volunteers will be emailed a survey after the event asking for feedback about their experience. 
Adjustments in hours, duties and implementation will be made by the volunteer coordinator as
needed.
Promotional numbers will be gathered through social media and google analytics.



3.

4.

Evaluation of these surveys and meeting results will be used to determine the success of the programs
implemented.

The results of the participant survey will provide updated information on the festival audience. This
information will be used in marketing and program planning.

 

 

Completed Fiscal Year End Date (m/d/yyyy) *
6/30/2018  
 

Operating Budget Summary    

Expenses Previous Fiscal
Year

Current Fiscal
Year

Next Fiscal
Year

1. Personnel: Administrative $37,095 $48,564 $48,600 

2. Personnel: Programmatic $98,491 $119,732 $124,000 

3. Personnel: Technical/Production

4. Outside Fees and Services:
Programmatic

$74,258 $55,631 $66,500 

5. Outside Fees and Services: Other $77,253 $71,070 $72,000 

6. Space Rental, Rent or Mortgage $20,124 $28,881 $29,000 

7. Travel $6,618 $6,570 $6,600 

8. Marketing $24,499 $28,321 $28,500 

9. Remaining Operating Expenses $43,067 $82,583 $75,000 

A. Total Cash Expenses $381,405 $441,352 $450,200 

B. In-kind Contributions $57,977 $55,604 $57,000 

C. Total Operating Expenses $439,382 $496,956 $507,200 
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Income Previous Fiscal
Year

Current Fiscal
Year

Next Fiscal
Year

10. Revenue: Admissions $66,778 $55,676 $60,000 

11. Revenue: Contracted Services $116,284 $117,334 $132,000 

12. Revenue: Other $61,415 $78,352 $78,000 

13. Private Support: Corporate $92,319 $85,772 $90,000 

14. Private Support: Foundation $10,000 $10,000 $10,000 

15. Private Support: Other $11,425 $10,000 

16. Government Support: Federal

17. Government Support: State/Regional $13,820 $13,600 $25,000 

18. Government Support: Local/County $10,000 $10,000 $10,000 

19. Applicant Cash $34,523 $34,109 $35,000 

D. Total Cash Income $416,564 $404,843 $450,000 

B. In-kind Contributions $57,977 $55,604 $57,000 

E. Total Operating Income $474,541 $460,447 $507,000 

 

Additional Operating Budget Information (optional) - (Maximum characters 500.)
Use this space to provide the panel with additional detail or information about the operating budget. For
example, if you have a budget deficit or there has been a large change in your operating budget compared with
last fiscal year.

Line 9- Increase in Current Year expenses due to increased insurance rates and increase in programmatic
shipping costs.

Line 11- Increase in Next Fiscal Year numbers due to an increase in our Booth Fee for next Arts Festival.
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Paid Staff

Applicant has no paid management staff.

Applicant has at least one part-time paid management staff member (but no full-time)

Applicant has one full-time paid management staff member

Applicant has more than one full-time paid management staff member

 

Hours *

Organization is open full-time

Organization is open part-time
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Rural Economic Development Initiative (REDI) Waiver *

Yes

No

 

Proposal Budget Expenses:
Detail estimated proposal expenses in the budget categories listed below. Include only expenses that
specifically related to the proposal. You can find a list of non-allowable and match only expenses at
http://dos.florida-arts.org/grants/guidelines/2017-2018.gps.guidelines.cfm#budget.

Personnel: Administrative *

# Description Grant Funds Cash Match In-Kind Match Total

1 Staff $6,700 $5,300 $0 $12,000

Totals: $6,700 $5,300 $0 $12,000

Personnel: Programmatic *

# Description Grant Funds Cash Match In-Kind Match Total

1 Judges $1,500 $0 $0 $1,500

Totals: $1,500 $0 $0 $1,500

Personnel: Technical/Production *

# Description Grant Funds Cash Match In-Kind Match Total

1 Music Stage $2,750 $0 $0 $2,750

Totals: $2,750 $0 $0 $2,750

Outside Fees and Services: Programmatic *

# Description Grant Funds Cash Match In-Kind Match Total

1 Insurance $0 $8,500 $0 $8,500

Totals: $0 $25,500 $0 $25,500

http://dos.florida-arts.org/grants/guidelines/2017-2018.gps.guidelines.cfm#budget


# Description Grant Funds Cash Match In-Kind Match Total

2 City Fees $0 $17,000 $0 $17,000

Totals: $0 $25,500 $0 $25,500

Outside Fees and Services: Other *

# Description Grant Funds Cash Match In-Kind Match Total

1 Audience Survey $3,200 $0 $0 $3,200

2 Barricades, equipment $3,200 $0 $0 $3,200

Totals: $6,400 $0 $0 $6,400

Travel (match only) *

# Description Cash Match In-Kind Match Total

1 Judges Hotel and Expenses $400 $0 $400

Totals: $400 $0 $400

Marketing *

# Description Grant Funds Cash Match In-Kind Match Total

1 Arts Festival Guide $3,000 $0 $0 $3,000

2 Artist Packets $1,000 $0 $0 $1,000

3 Advertising- print and digital $1,500 $0 $0 $1,500

Totals: $5,500 $0 $0 $5,500

Remaining Proposal Expenses *

# Description Grant Funds Cash Match In-Kind Match Total

1 Supplies $1,500 $0 $0 $1,500

Totals: $2,150 $0 $0 $2,150
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# Description Grant Funds Cash Match In-Kind Match Total

2 Misc. $650 $0 $0 $650

Totals: $2,150 $0 $0 $2,150

Amount of Grant Funding Requested:
$25,000 

Cash Match:
$31,200 

In-Kind Match:

Match Amount:
$31,200 

Total Project Cost:
$56,200 

 

Proposal Budget Income:
Detail the expected source of the cash match recorded in the expenses table in the budget categories listed
below. Include only income that specifically relates to the proposal. The Proposal Budget income must equal the
Proposal Budget expenses.

Revenue: Admissions *

# Description Cash Match Total

1 Application Fees $2,150 $2,150

Totals: $0 $2,150 $2,150

Revenue: Contracted Services *

# Description Cash Match Total

1 Booth Fees $3,250 $3,250

Totals: $0 $3,250 $3,250

Private Support: Corporate *

# Description Cash Match Total
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# Description Cash Match Total

1 Sponsors $20,000 $20,000

Totals: $0 $20,000 $20,000

Government Support: Local/County *

# Description Cash Match Total

1 Lake County Grant $5,800 $5,800

Totals: $0 $5,800 $5,800

Total Project Income:
$56,200 

Proposal Budget at a Glance

Line Item Expenses Income %

A. Request Amount $25,000 $25,000 44%

B. Cash Match $31,200 $31,200 56%

Total Cash $56,200 $56,200 100%

C. In-Kind $0 $0 0%

Total Proposal Budget $56,200 $56,200 100%

 

Additional Proposal Budget Information (optional) - (Maximum characters 500.)
Use this space to provide the panel with additional detail or information about the proposal budget. For
example, if you have more in-kind than you can include in the proposal budget you can list it here.
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Describe how the facilities and proposal activities are accessible to all audiences
and any plans that are in place to improve accessibility. - (Maximum characters
2500.) *
For example, explain use of accessibility symbols in marketing materials, accessibility of facilities and
programming and/or target population. You can find resources on accessibility at
http://dos.myflorida.com/cultural/info-and-opportunities/resources-by-topic/accessibility/. We encourage all
applicants to include images in the support materials showing the use of accessibility symbols in marketing
materials.

The Mount Dora Arts Festival is accessible to people with disabilities. 

Several Handicap lots are available and clearly marked on the festival map.
The map is available on the MDCA website and in the Event Guide distributed by the Orlando
Sentinel.
Wheel chairs and motorized transportation can be used at the festival.
Service animals are welcome.
Volunteers are available to assist people with large purchases.
The event is also accessible to artists with handicaps.  Preferential parking is given to those in need
and assistance is available for setting up and tearing down.
The Art Center has symbols in the gallery window and the Artisans Gift Shop window showing the
space is accessible.
Handicap parking is available 25 yards from the front door of the Art Center.

Efforts are still being made to make the back patio handicap accessible.

 

 

 

Policies and Procedures

Yes

No

 

Staff Person for Accessibility Compliance

Yes

No

If yes, what is the name of the staff person responsible for accessibility
compliance?
Nancy Zinkofsky, Executive Director

http://dos.myflorida.com/cultural/info-and-opportunities/resources-by-topic/accessibility/


4.
 

Section 504 Self Evaluation

Yes, the applicant has completed the Section 504 Self Evaluation Workbook from the National
Endowment for the Arts.

Yes, the applicant completed the Abbreviated Accessibility Checklist.

No, the applicant has not conducted an accessibility self-evaluation of its facilities and programs.

If yes, when was the evaluation completed?
5/1/2017  
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Complete the support materials list using the following definitions.
Title: A few brief but descriptive words. Example: "Support Letter from John Doe".
Description: (optional) Additional details about the support materials that may be helpful to staff or
panelists. Identify any works or artists featured in the materials. For larger documents, please indicate
page number for DCA credit statement and/or logo.
File: The file selected from your computer. For uploaded materials only. The following sizes and formats
are allowed.

Content Type Format/extension Maximum size
Images .jpg or .gif 5 MB
documents .pdf or .txt 10 MB
audio .mp3 10 MB
video .mp4, .mov, or .wmv 200 MB

 

Required Attachment List
Please upload your required attachments in the spaces provided. .

 

Substitute W-9 Form    

File Name File Size Uploaded On View (opens in new window)

W-9 Mount Dora.pdf 34 [KB] 6/26/2018 10:05:04 AM View file

 

Support materials (Optional)    

File Title Description Size Type View (opens
in new
window)

15 sec. v3 2018 MOUNT DORA ART
FESTIVAL Video Clip.mp4

Arts Fest 2018
TV Ad

6501
[KB]

View file

Lake and Sumter Style Article Jan
2018.JPG

Style Magazine
Article

315
[KB]

View file

2018 AF Crowd Shot.JPG 2018 Art Fest
Crowd Shot

3276
[KB]

View file

https://grantsblob.blob.core.windows.net/2020/Projects/4108/Application/Files/W-9%20Mount%20Dora.pdf?sv=2016-05-31&sr=b&si=applicationFileAccessPolicy&sig=Q0B1AIK8Bqb7%2Bf7L%2BVMjXHLD9sEbWr3omX%2FAcDOhZPU%3D
https://grantsblob.blob.core.windows.net/2020/Projects/4108/Application/Files/15%20sec.%20v3%202018%20MOUNT%20DORA%20ART%20FESTIVAL%20Video%20Clip.mp4?sv=2016-05-31&sr=b&si=applicationFileAccessPolicy&sig=PIt2qFSn6MGdRRthvy2daIEjEMA3WBLAZhWqQm4wDdw%3D
https://grantsblob.blob.core.windows.net/2020/Projects/4108/Application/Files/Lake%20and%20Sumter%20Style%20Article%20Jan%202018.JPG?sv=2016-05-31&sr=b&si=applicationFileAccessPolicy&sig=vrPUDnQIiVAM9%2BEulIg6rNGcdzMD%2FHkshAHVZ1Hykcg%3D
https://grantsblob.blob.core.windows.net/2020/Projects/4108/Application/Files/2018%20AF%20Crowd%20Shot.JPG?sv=2016-05-31&sr=b&si=applicationFileAccessPolicy&sig=BmXw3DK6O2JhgYvdFfiRcFIIOObhhUMFES6TZaU4zrw%3D
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Review and Submit

 I hereby certify that I am authorized to submit this application on behalf of Mount Dora Center for the Arts,
Inc. and that all information indicated is true and accurate. I acknowledge that my electronic signature below
shall have the same legal effect as my written signature. I am aware that making a false statement or
representation to the Department of State constitutes a third degree felony as provided for in s. 817.155,
F.S., punishable as provided for by ss. 775.082, 775.083, and 775.084.

Guidelines Certification

 I hereby certify that I have read and understand the guidelines and all application requirements for this
grant program as outlined under section , Florida Statutes 265.286 and 1T-1.036, Florida Administrative
Code.

Signature (Enter first and last name)
Chelsey Velilla

 



 

 


